
WORDPRESS MARKETING 
AUTOMATION



• Marketing is about taking customers on a 
journey. You create a set of experiences for 
your customers and your aim as a marketer is to 
convince them to stay with you for the ride and 
take the action you want (optin, share, purchase 
or something else) at the destination. The 
technical term for this process is a sales funnel.



• The use of marketing automation is to streamline sales 
and marketing by replacing high-touch, repetitive manual 
processes with automated solutions.



Companies with Marketing 

Automation have….

• 107% better lead conversion rate 

• 40% greater average deal size 

• 20% higher team attainment of quota 

• 17% better forecast accuracy 

• Source: Aberdeen Group, “Marketing Automation 101: 
Ensuring Early Success with the Basics;  Maturing Your 

Deployment for long-term ROI”, June 2010



Marketing Automation may be used in 
any one of the following ways:

• To develop and implement an email marketing campaign 

• To automate repetitive business tasks 

• To create a database for present and potential 
customers 

• To employ a web-based customer relationship 
management (CRM) campaign 

• To use within a small business environment 

• To develop an automated campaign to increase business 
sales



Marketing Automation 







Some Must Have Plugins



Best Wordpress Plugins

• Tweet old post 

• What this plugin does is automatically tweet old blog 
posts to your Twitter account. You can set up what 
posts it will keep publishing and for how long, but 
basically, you just need to set it up once and never 
worry about your old content getting lost on Twitter 
again.



• OptinSkin – Premium WordPress Plugin 

• OptinSkin is another WordPress Plugin developed by 
Glen at Viperchill.com.  It will add a nice-looking and 
high-converting Opt-In form below your blog post 
with social sharing options and is split-test-ready. Now 

you don’t need a designer or any coder to make it 
happen!



• Social Content Locker for WordPress 

• allows you to “Lock” content on your website, making 
it available only to people who click on a social button 

that ‘Likes, Tweets or +1. The moment the visitors 
clicks on one of the social buttons the content is 
made available to him / her.



• Facebook like to download 

• You create amazing Ebooks, whitepapers and guides 

and you give it away for free. If you’re not 
gathering emails in return for your great content you 
should at least get Facebook and Twitter love in 

return. ‘Facebook Like to Download‘ offers people to 
download content in return for them liking your 
Facebook page. Very easy and very simple win-win 
situation.You get a new Facebook fan and a possible 
customer and your visitors will get amazing content 
for free that will help them achieve their own goals. 



• Hello bar 

• We’re all here to promote something, right? I mean, 
your blog posts are great, but you want people to 
also check out your product or maybe convince them 
to sign up for your newsletter. It never hurts to 
reinforce whatever call to action you are trying to 
get your readers to do. Hello bar is a really great 
plugin that lets you add a top-bar to your website 

with a message and clickable link. It’s a great way to 
boost conversion for specific desirable actions.



A Sales Funnel Consists of 

‘just’ 5 Things

1) The Lead Magnet

2) The Welcome Mat Offer

3) Core Offer

4) Profit Maximizer

5) The Return Path



First - Some Traffic Tips
Blog & Guest Blog (on a regular basis) 

Do a contest / giveaway 

Buy Targeted Traffic  

Use Social Media! 

helpareporter.com 

Press Releases 

Solo Ads 

Media Buys



•What is a lead magnet? 

• A small “chunk” of value that solves a 
SPECIFIC problem for a SPECIFIC 
market that is offered in exchange for 
an opt-in.

Lead Magnet



• Offers an ultra-specific solution to an ultra-specific 
market 

• Promises “one big thing” (as opposed to a lot of little 
things) 

• Speaks to a known desired end result 



• Offers immediate gratification  
(no multi-day email courses, newsletters, podcasts, etc.)  

• Moves prospect down a “continuum of belief”  

• Has a high perceived value  

• Has a high ACTUAL value (contains an “Aha Moment”)  

• Can be consumed in 5 minutes or less





The Welcome Mat Offer 

•An irresistible, super-low-ticket offer that converts 
prospects into buyers!



Once a customer has taken out their  
wallet, they're far more likely to leave  

it out and continue spending money  
with your company. That's why you want to 

engineer your offers to maximize the  
number of front-end conversions by  

keeping the price-point as low as  
possible.



A “Welcome Mat" can be a premium  
(i.e. a football phone or other gadget)  
or a low-dollar report or book, but  

it's typically less than $20 and is  
oftentimes offered for free with some  

form of shipping and handling charge

The key is, a monetary transaction  
must be processed...even if it's just  

$1.



Welcome Mat Checklist

Low barrier to entry / impulse buy  

Easy to understand and explain  

Seamlessly leads to the core sale  

Useful but incomplete  

Has a high perceived value  

Has a high ACTUAL value (positive first transaction)



A couple of examples



The Core Offer

The core offer is the flagship product or service that your 
company is ultimately trying to sell. This is what you are known for, 

and this is where most of your time and energy is focused.



Has to be an Irresistible 
Offer



Why do people buy things?

Gain 

Fear 

Pride 

Value 

Imitation



The Profit Maximizer

Whether it's an upsell (offering someone more of what they 
already bought) a cross-sell (offering them a related product 
or service) or a subscription (offering them access to a club, 
community or association), every offer needs something on 

the backend to increase immediate average customer value and 
overall engagement with the buyer. Because while a buyer is 

good, a multi-buyer is even better.



Types of Profit Maximizers
Immediate Upsells 

Cross-Sells 

Slack Adjusters 

Bundles & Kits 

Value Buckets 

Line Extensions 

Affiliate / CPA Offers 

Premium Subscription







The Return Path

Thanks to the lead magnet offer, we now have the ability to 
go back to non-buyers and put them into a followup series to 

increase initial conversions.  Equally important, we also have the 

ability to go back to our buyers who didn’t purchase everything 
in the sales funnel (i.e. tripwire, core offer and profit 

maximizer) to increase the average customer value.  From 

“Soap Opera Series” to “Survey Funnels” and even exit offer 

technology, you need to have proven campaigns in your “bag 
of tricks” that you can deploy to generate additional revenue 

from the traffic and leads you’re already receiving.
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